
 
 
 
 
 
 
• Tobacco advertising is most commonly found in convenience stores-- where 3 out 

of 4 teens shop every week. 
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• In NYS, retail stores average 5 exterior and 21 interior tobacco ads. 
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• Teens are more likely to be influenced by cigarette advertising than by peer 

pressure. 
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• Kids are more than twice as likely as adults to notice and remember retail tobacco 

advertising. 
 
 Wakefield, M, et al. “Changes at the point of sale for tobacco following the 1999 
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• Tobacco companies spend more than $13 billion on retail advertising and 

promotion -- a successful strategy for hooking young smokers. 
 
 Federal Trade Commission Cigarette Report for 2004 and 2005. Released in 
 2007. 
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